
Management Dynamics Management Dynamics 

Volume 5 Number 1 Article 6 

March 2005 

A study on the Internet as a Medium of Brand-Building A study on the Internet as a Medium of Brand-Building 

Tanmoy Dasgupta 
Reader, Department of Business Administration, Burdwan University 

Anindya Dutta 
Guest Lecturer, Department of Business Administration, Burdwan University 

Follow this and additional works at: https://managementdynamics.researchcommons.org/journal 

 Part of the Arts and Humanities Commons, and the Business Commons 

Recommended Citation Recommended Citation 
Dasgupta, Tanmoy and Dutta, Anindya (2005) "A study on the Internet as a Medium of Brand-Building," 
Management Dynamics: Vol. 5: No. 1, Article 6. 
DOI: https://doi.org/10.57198/2583-4932.1226 
Available at: https://managementdynamics.researchcommons.org/journal/vol5/iss1/6 

This Research Article is brought to you for free and open access by Management Dynamics. It has been accepted 
for inclusion in Management Dynamics by an authorized editor of Management Dynamics. 

https://managementdynamics.researchcommons.org/journal
https://managementdynamics.researchcommons.org/journal/vol5
https://managementdynamics.researchcommons.org/journal/vol5/iss1
https://managementdynamics.researchcommons.org/journal/vol5/iss1/6
https://managementdynamics.researchcommons.org/journal?utm_source=managementdynamics.researchcommons.org%2Fjournal%2Fvol5%2Fiss1%2F6&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/438?utm_source=managementdynamics.researchcommons.org%2Fjournal%2Fvol5%2Fiss1%2F6&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/622?utm_source=managementdynamics.researchcommons.org%2Fjournal%2Fvol5%2Fiss1%2F6&utm_medium=PDF&utm_campaign=PDFCoverPages
https://doi.org/10.57198/2583-4932.1226
https://managementdynamics.researchcommons.org/journal/vol5/iss1/6?utm_source=managementdynamics.researchcommons.org%2Fjournal%2Fvol5%2Fiss1%2F6&utm_medium=PDF&utm_campaign=PDFCoverPages

















	A study on the Internet as a Medium of Brand-Building
	Recommended Citation

	tmp.1651817910.pdf.VWWn6

